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Customer Data Landscape: The Rise of CDP
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Customer Data Social Data

- CRM Data - Social Listening

- DMP Data - Social Networking
- 3rd Party Data Enrichment - Social Marketing
- Customer Service |

Digital Ad Data Product Data

- Display Ads - Usage patterns

- Video Ads - Product Preferences
- Programmatic Ads - |OT Device data

- Email Outreach

Mobile App + Web
- E-commerce Content Analytics

- CRM . Content Affinity

. ERE - Content Consumption
. Point of sale

- Product Inventory

Transactional Data
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360° Customer Single View

W TREASURE DATA

2020 Treasure Data



2020 Treasure Data

. MO FHK|7} =
L AZ 70} 0]

. 4E D0 22

. =71 F0ist

O
o

10l
Ral
pl

fot

r

mi
ot

-
il
=
I
@

-
il

W

.

o 2@ o 2rA
HrE =
13 > 12 1o
|0
U

o

A%/ 2 IM/"*-'rl | O] Ef

| —

M =/0t#|E H|ofE

C|17}?
OrA & /24 |

o
—

. WAF EOY 7|8]7F YTt

AA L—

| Xl*I—I oz EI-O:I/()'EI- [<1 % 7I-%7|.?

—_ = = = = AN E

RXE=7?

ell- seII/Cross seII 7127}
JHA HISES B0f 0| 747

O=|ol-o?
1= - .

- TO00f| EAOIEZE &

. D2 B HE /TR = 2001}

¥’ TREASURE DATA



H L.
T Of ZHEOA DO OAAE KPS X|EH o2 SEIX| D, Bt 9 on, 0|2
Hol0 tt=A| CfSot7| fot0] 10 s SH2E UEoHA =d/240% = A0 52

lllustrative Only

15 L=
28 X

Main Behavior

| 2l
(Email, Social, ...)

 Category Navigation

* Search/Sorting

» Carting

« Check-out (Buy Now)
* Wish

« User Review

« Embedded YouTube

« Spec. Comparison

Main Behavior

* Product List/Product Detalil
* Products Comparison

* Where to Buy

 Event Banner

* Search
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Online & Offline Data

loT Web
devices logs
Social
Media POS
Customer
Survey E-Commerce

\

Mobile
app logs

CRM

DMP
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Input Connectors Treasure Workflow
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*Location
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Content Affinity Engine
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Treasure Beauly

CUSTOMERS360 VIEW

Maria Shirai

Emalit shirai*maria@reasure-gata.com

Phone: +1 310-277-8899
Mobile: +1 310-277-8899
Address: Tokyo

Age: 32

Birthday: 80. 1. 1.

Nation: Japan

Loyalty Program
Membership |D: kazukish
Membership Status: Platinum
Registration Date: 18. 3. 31.
Explre onc 23. 4. 1.

Country Registered: JAPAN

inferred Attributes

User Type: Health Concsclence
Preferred Channel: Emall
Loyalty: 72

Channels Opted In

Recommend ltem

ABSOLUE L'EXTRAIT MASK

A

2020 Treasure Data

Around 20.10.1

74 OIAFO)

Customer LTV Predicted LTV

CLTV

13,244 7

Last Purchased Items

UV EXPERT TONE UP ROSE
STARTER

Category: Cream

Sub Category: Starter Kit

Price: USD 899

Purchasad: 2020-08-05 (Cradit Carg)

Delivered Items

UV EXPERT TONE UP ROSE STARTER
Category: Cream

De@very scheduled on- 20. 9. 1
‘ Shipping Status: Shipped

Note: USP5

ABSOLUE SOFT CREAM
Categary: Cream

Defvery scheduled on: 20. 7. 28.
Shigping Status: De a0

Note: Fedex

EYE SHADOW PALLETE
Category: Eye
Detvary scheaul

wn

04 PROVOKATIVE

Category: Lip Stick

Dedvery scheduled on® 19, 12 26
Shipping Status: De

Note: Delayad - Hollday Season USPS Vie

INFALLIBLE POWDER

Catagory: Foundation

Defvery eduleg on:- 20. 1.6
Shipping Status: Defvared (Dedayed
MNote: Delayed - Bad weather UPS

Customer Support Contact

N2HH 360 Z 2 EH(SCV: Single Customer View)E
{AEOZ2 AtAMG
— [ —1 O

= = EFAHSH
— = 0O 1=

Store Check-ins

Campaign Reactions

Days in date campaign id campaign_name

723 SCAME

SUMMER_EMA

SCAMPOCCOI 2

10 SCAMP

2020030 SCAMPOCCO4 EYE LOVE YOU 2020
Campaign Report

camrg campaign_cwr campagn_ro

Campaign Channels

.0|.v

AN
T

media_name

EMAIL

MMS

MMS

Purchase Category

Che
: i
nceal
>Xl £y
Crean a v
Mask Lif
mprove this map
source name conversion TD Segment
SFMC CLICK 10123
SFMC HEAL 101235
Adobe Caroxg UNSEAD D323
IPASS READ 102237 Rows 1-5

19.12.1 2019 YEAR END SALE Campalgn Info

19. 11_14. 2019 YEAR END SALE Campailgn Info
EARLY BIRD

15.10.25 News Letter VOL 112 Campaign Info

19.10.1 PREORDER FALL Campaign Info
LANCOME

Reaction Rate

Ol |:-”O“ O] Al Of
=x — OO =
Interest Keywords
Palletes Assigned Expert
Michelle Chang
”~ Ve
aNt Date:20.1.15.
\ Locatlon: Tokyo
Memo:

But she poénts out that rather than layering the products on one
after the other, the moisturzer with SPF should be used during the
day while retinoids are best used at night. If you don't use an SPF

guring the day you risk UV damage unoaing te benefits ratinoias
deliver cvernight in terms of rejuvenat
rebalancing the skin

2, regalring and

Website Visits

Preference by Category

Page Category Total pv

Lip Stick 14

¥ 57¢
n Care >, 136

Face Lift 4,580

Wrinke eraser 2,727

Eye Cream 2,

Basic Foundation 2.213

Others o967
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y 07 T O
Scissors Rulers 0 Wi Bgcheon \./ gHs m— 5.65k
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SELECT * FROM data ... . N g \
Client

sqL tools
@rrrrrrrnnnnaannaas I
" R & TensorFlow: Scikit-learn: Open source
/' § + %% QEALA Python ML Library Analytics Language
IVE AY

heavy Hivemall ML Platform

Spqﬁ’(Y @ python’

lightweight

_ % 4y 2A AT Jupyter Notebook Open source

& Data Visualization Deeplearning
E2{| X G|0|Ef CDP L& Tool Set QE AA AA Y EFXMHO|E CDP Toolkit M3
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18t 248 4 8 QEAA AHTF E0|5tH, D3t ML =2 ?et ML 88 S50 &4
H|O|E{ Sl Activation A1} HAE X| Tt

1 LHZ Predictive Analytics Z A A ML Toolkit
Ul 7|12t LIS ML 223 W/F A 02 ML XS &2
Predictive Score & Segment A Zt3} (LIME, PDP, ICE, SHAP)

OrAH 8 & A= 21 =8 Open Source CDP Toolkit

Close-loop Z|A 3} — Jupyter

Predictive high average value customerns e

SageMaker

Google’s AutoML

- ry Data Science Query Language
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“The more we invest in data to personalize the recommendation experience, the more we see improvement in conversion rates.”
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Peter Szulczewski

: CEO and Co-Founder Wish.com

¥ TREASURE DATA



CIX|Z2 0T g4 *fﬂﬂ - Lt (1/4)

\d
A

ISEAPN T el

-
O

I ME22 FH =85 Lrget OOl H

= = 2 Of
*8 O], ArALS] VI MlE= Soll M&ag & U= AHIE =H

O
—

ot BEf HEL[AR

| O
—
=2EYE mersia OF
|

TD CDP && ZAil}

DME 2235l TM=tE 615% S 7t
«20%0| 4 ROIZI| M

2020 Treasure Data

4 Household

Provide the Right Service Social
for the Right Lifestage

- e More dynamic ( Show
Healthier living y
eisure

Connections
More Mindful time

“( Lifestyle
Data
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Better Sleep

User Interface

Household Lifestyle Data / Al

*Provide optimal sleep experience (service) to control air quality and light by context
*The context is extracted from integrated profile data (Panasonic + Partners which using Arm TD CDP).
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On/Off LineX{ 20 A2l MUJI 12 20 [|0|E

Out of the box cross-

Muji's own ID Email can be used

. | =4 30d
domain tracking (leverage our f!eX|bIe via Free WiFi and >
data modeling) Loyalty App usage :\
T e——— = ; = . s ﬁ @ - ‘
2 SN . '
““‘Euﬂ’- = s 2 1
muji.com/us/ v muji.com/cn/ pen, notebook, etc. Shanghai, CN
Raw Data Collected 12345 12345 coupons tea kettle, mattress, etc. m 10 pens, 5 notebooks
123.23.3.23 abcde muji_id abcde ) \ A purchase
34677 34677 email mary.smith@gmail.com m mary.smith@gmail. com)
2017-12-01 2017-12-14 2017-12-25 m 2017-12-31
Rule-Based Workflow
S —— g — “A customer first learned about MUJI on US website, came back to the
Visualized . 9 R CN website via ads, signed up for the loyalty program and reclaimed
N e coupons in store via the mobile app.”
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